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This agreement is dated: [date]

The Association is: [company’s name] (“the Association”)
The Association’s address is:  [company’s address]

The Promoter is: [Promoter’'s name] (“the Promoter”)

The Promoter’s address is: [Promoter’s address]

The contract terms are:

1. Definitions

These definitions apply unlessthecontext s s e e e e e EEEEE EEE N

“Advertiser” means any person who may pay the Association
for any space at, or product or service related to,
the Event for the purpose of promoting e m m m m
EEEEEEEEEEEEEEEEEEEEEEENE RN
EEEEEEEEEEEEEEEEEEEEEEEN.

“Concessionaire” means a person who takes a licence from the
Association for spaceatanEvent, s s e e mm m
EEEEEEEEEEEEEEEEEEEEEEEER

“Confidential Information” means all information about the parties to this
agreement, including any information which may
give a commercially competitive advantage to any
other person. It does not include information that
it is reasonably necessary to disclose to a
customerorotherpersoNn e e e e e EEEE EE N
EEEEEEEEEEEEEEEEEEEEEEEER
EEEEEEEEEEEEEEEEEEEEEEEESR
Al EEEEEEEEEEEEEEEEEEENR:

information about staff and their personal contact
information,

data or information relating to event plans,
marketing strategies, finance, operations,
customer relationships, customer profiles, sales
estimates, business plans, and internal e m m m =
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“Event”

“Financial Supporter”

"Intellectual Property"

“Know-how”

“Net Sales Receipts”

“Media”

It includes information about the Intellectual
Propertyand s s s e e e e -mmmEN.

means [describe and name event / concert /
SefieS /A EEEEEEEEEEEEEEENEENER
EEnE]

means Advertiser, Concessionaire and any other
person who paysafeeforammemem e mnm
EEEEEEEEEEEEEEEEEEEEENE.

means intellectual property owned by the
Association, of every sort, whether or not
registered or registrable in any country, including
intellectual property of kinds coming into
existence after today; and including, among
others, patents, trade marks, unregistered marks,
designs, copyrightS, s s e s , s e e EEEE, =
E BN EEEE-EEE R  EEEEEEEEEEEHm
, IHE EEEEEEEEEEEEEEEEEEENER
EEEEEEEEEEEEEEEE.

means methods, procedures and ways of working
and organisingwhichare s s s s s e s e EE N =
EEEEEEEEEEERN.

means the money receivable for sales of the
Event after deduction of any sales tax, packing
and delivery costs and service provider costs
charged by any personrelainge e s s s e mm m
EEEEEEEEEEEEEEEEEEEEEEEESR
EEEEEEEEEEEEEEEEEEEEEEEESR
EEEERN

means any publisher in any communication
medium who may publish information of e m m m m
EEEEEEEEEEEEEEEEEEE.
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Interpretation

In this agreement unless the context otherwise requires:

2.1.

2.2.

2.3.

2.4.

2.5.

2.6.

2.7.

2.8.

2.9.

2.10.

A reference to one gender shallincludeanyor s s s s s s s s m ®
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEESR
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEESR
EEENE.

AreferencetoapersoninCcludeSa s e e EEEE N , EEEEEEEEN
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEESR
EEEEEEEEEER.

A reference to a person includes reference to that person’s successors,
legalrepresentativeS, s s s e EE EEEEEEEEEEEEEEEENEEN
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEESR
EEEEEEEEEEEEEEEENENEN EEEER  EEEEEEEEEER
EEEEE-EEEEEEEEEEEEEEEE.

In the context of permission, “Ea e EEEEE s ' EEEEEEEEEEES

The headings to the paragraphs and scheduleS (s e e e e m )n =
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEESR
EEEEEEEEEEEEEEEEEE.

Any agreement by any partynottodoOr s s s s s s s e EEEEEEE
EEEEEEEEEEEEEEEEEEEEESEESEEEEEEEEEEEER
EEEEEEEEEEEEEEEEEEEEESEESEEEEEEEEEEEER
u,

A reference to the knowledge, information, belief or awareness m m m m
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEESR
, AIHE N , EEEEEEEEEEEEEEEEEEEEEEEEEEEEESRmR
EEEEEEEEEEEEEEEEEEEEERE.

The words “without limitation"shall s s s e e e s e EEEEEEEEE R
EEEEEEEEEEEEEEEEEE ‘EEEn’ eEEE‘EEEE ' EEE
E.

AreferencetoanactO'r s s e e EE EEEEEEEEEEEENEEENEN
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEER
EEEEN.

In any indemnity, a reference to costs or expensesshall s s s e mm =
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEESR

3 © Andrew Taylor and Net Lawman Ltd



2.11.

2.12.

EEEEEEEEEEEEN,  EEEEEEEEEEEEEEEEN|[EEEN]
EEEEEEEN]

Allmoney sums mentionedinthiSeE s s s s e EEEEEEEEEEEN
EEEEEN, EEEEEEEESEEEEEEEEESEEEEEEEEEEEN
EEE.

This agreement is made only in the English language. If there is any m
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEESR
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEESR
EEEEEEEEEEEEEEEEEEE EEEEEEEEEEEEEEEER
EEEEEERER.

Basis of agreement

3.1.

3.2.

3.3.

3.4.

3.5.

Nothing in this agreement shall be deemed to create a partnership or m
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEERN.
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEESR
EEEEEEEEEEEEEEEEEEEEEEEEEEEE.

This agreement contains the entire agreement between the parties and
supersedes all previous agreementsand e e e e e EEEE EEEEE N
. . EEEEEEEEEEEEEEEE  EEEEEEEEEEEEEEEESR
EEl , EEEEEEEEEEEEEEEEEEEEEEEEEEEENE EEBHN
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEESR
m .

All conditions, warranties and othertermsimplied s s s s s e e s E =
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEESR
EEEEEEEEEEEEEEEEEEEEEEEERE.

TheAssociationmay s s s e EEEEEEEEEEEEEEEEEEEEN
EEEEEEN.

The Promoter and the Association have agreed each to provide a
named person as the prime “liaison contact” for all purposes. A party
mayrelyonany---------------------------
EEEEEEEEEEEEEEEEEEEE EEEEEEEEEEEEESRm
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEENESR
Al EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEER
EEEEEEEEEEN EEEEEEEEEEEEEEEEEEEEEEER
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEER
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEER
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3.6.

This agreement is personal tothe Promoter. s s s e e e e e e e EE N
EEEEEEEEEEEEEENE-EEEEEEEEEEEEEEEEEEER
EEEEEEEEEEEENE.

Terms of appointment

4.1.

4.2.

4.3.

4.4.

4.5.

4.6.

4.7.

The Association wishes to operate the Event, dates, times and relevant
detailsof whicharesetm s e e s e e e e e s | seEeEEEEEEm
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEENETSRm
EEEEEEEEEEEEED  EEEN EEEEEEEEEEEEEEERm
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEENETSRm
EEEEEEEN.

[The Promoteristhesolepromoter s s e e e EEEEEEEEEEEER
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEESR
IIIIIIIIIIIIII].

ThisagreementdoeS e s e e EEEEEEEEEEEEEEEEEENEEN
EEEEEEEEEEEEENEN.

FortheEvent, thEc s e e e E EEEEEEEEEEEEEEN, EEENEEN
EEEEEEEEEEEEEEEEEEEENENR:

4.4.1 management of ticket sales;

4.4.2 entry fees;

4.4.3 any person or organisation domiciled outside South Africa;
4.4.4 film rights;

4.45 car parking management;

4.4.6 food sales other than licences for concessions.

The Association agrees to pay the Promoterforeach e s s s e e mm m
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEESR
III2,IIIIIIIIIIIIIIIIIIIIIIIIIIII.

This agreementdoes notrestrictthe s s s s s e e e EEEEEEEE N
EEEEEEEEEEEENEEEEEEEEEEEEEEEEEEEEEEN
EEEEEEEEENEN.

ThePromoterwill s e s s e e e EEEEEEEEEEEEEEEEEENEN
EEEEEEEEEEEEN.
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4.8.

4.9.

4.10.

4.11.

4.12.

The Promoter [shall /shallnof s e s e s s s s s s e s e eeeEEEE
EEEEEEEEEEEESEEEEEEEEEEEEEEEEEEEEEEN
EEEEEEEN.

The Promoter will obtainatitSsowncoSt s s e s e EEEEEEEEEE N
EEEEEEEEEEEEEEEEEEEEENEEEEEEEEEEEEEETHE
E BB EEEEEEEEEEEEEEEESNE.

The Promoter will ensure thathisliaison e s s s e e e e e EEEEE®
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEETRN
E BB EEEEEEEEEEEEER.

The Promoter shall neither seek nor be entitled to receive any benefit
fromanEventllllllllllIIIIIIIIIIIIII.IIII
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEESR
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEESR
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEE.

The Promoter will provide to the Association a s e e e EEEEEEE N
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEER
EEEEEEEEEEEEEEEEEEEEEEEEEEEE.

Promoter’s undertakings

The Promoter agrees that he will:

5.1.

5.2.

5.3.

5.4.

5.5.

5.6.

lookafterthE s e e E EEEEEEEEEEEEEEEEEEEEEEENR
EEEEEEEEENENR,

keep the Association informedasoften e e e e e e EEEE E EEEE RN
EEEEEEEEEEEEEEEEEEEEEEESEEEEEEEEEEEER
EEEEEEEN,;

comply with the reasonable instructions of the Association;

complywithallapplicable s s s s e s e e e EEEEEEEEEEEEESR
EEEEEEEEEEEEEEEEEEEENEEENN;

advise the Association when he becomesaware oOf s s s e e e E R B B
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEETHE
IIIIIIIIIIIIIIIIIIIIIIIIII;

notmakeorgiveanypromise, s s s , EEEEEEEEEEEENENEEN
EEEEEEEEEEEESEEEEEEEEEEEEEEEEEEEEEEEER
EEEEEEEEEEEN.
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5.7.

5.8.

immediatelyinformthe s e e e e e EEEEEEEEEEEEEEEEEER
EEEEEEEEEEEN.

nOtuseanylllllIIIIIIIIIIIIIIIIIIIIIIII
EEEEEEEEEEERE.

Promoter’s marketing tasks

6.1.

6.2.

6.3.

The parties have agreed the terms of the marketing and promotional
plan for the Eventas setoutin Schedule Sum e e e e e EEEE N . &
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEESR
EEEEEEEEEEN EEEEEEEEEEEEEEEEEEEEEEESR
EEEEEEEEEEEEEEEE  EEEEEEEEEEEEEEEEEESR
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEENESR
m .

The AssoCiatioON e E E E EEEEEEEEEEEEEEEEEENEEENEN
EEEEN:

6.2.1 identfyMediawilinge e e e e e eeesesEEEn, ennEN
EEEEEEEEEEEEEENN,;

6.22 formulate,organiSE s e EE E E EEE EEEEEEEEEEEEN
EEEEEEEEEEEEEEEENNER,

6.2.3 negotiate agreementswith e s s s , s s s e EEEEEEEEE
EEEEEEEEEEN.

6.2.4 negotiate sales contracts with Financial Supporters, s s s m =
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEESR
EEEEEEEEEEEEEEEEEEEEEEEEEEEN.

6.2.5 arrange advance advertising of the Event;

6.2.6 dohisutmosttoarrangeforthec s e e e e EEE e EEEEEEN
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEER
EEEEEEEEEEEEEENEN,

6.2.7 draw to the attention of the Association any happening or fact
WhicheE e e eEEEEEEEEEEEEEEEEEEEEEEEER
EEEEEEEEEEEEEEEND EEEN  EEEEEEEEESR
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEESR
EEEEEN.

The Promoter will notify the Association of all complaints and/m m m = =
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEESR
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6.4.

EEEEEEEEEEEEEEEEnnEEnEn|(1Semnn]aennnn
EEEEEEEEEEEEEN.

ThePromoterwill s e s s s e e EEEEEEEEEEEEEEEEEENEN
EEEEEEEEEEEEN.

Payment procedure

7.1.

OR

7.2.

7.3.

TheAssociationwillpay s s s e e e e EEEEEEEEEEEEEEER
EEEEEEEEEEEEEEEEEEEEERZ.

The AssoCiatiON e E E EEEEEEEEEEEEEEEEENEEEEEER
m:

721 aset-amEEEEEEEEEEEEEE[EEEEN]
7.2.2 a monthly fee of R [amount];

723 afeeof 5% ofal s e e e EEEEEEEEEEEEEEEEER
EEEEEEEEEEEESEEEEEEEEEEEEEENEN,N
EEEEEEEEEESEEEEEEEEEENN;

7.24 acommissionof [10] % Of m e e e e EEEEEEEEEEEER
EEEEEEEEESEEESEEEEEEEEEENEEEEEENN
EEEEEEEEEEEENEEEEEEEEEEENN;

725 [25]% ae S e EEEEEEEEEEEEEEEEEEEEEEEN
EEEEEEEEEEEEEEEEEENEN,;

7.26 Thecostofallservicespad e e e e EEEEEEEEEEEN
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEER
EEEEEEEEEEN.

Before the 10th of each month the Association will send to the
Promoter copies of all relevant invoices supported by bank statements
andasummarysheetshowin e e e e E S EEEEEEEEEEEEEN
EEE Nl EEEEEEEEEEEEEEEEEEED  EEEEEEEEESR
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEESR
II[IIII]IIIIIIIIIIIIIIIIIIIIIIIIIIII
EEEEEEEEEEEEEEEEEEEEEEES EEEEEEEEEESR
EEEEEEEEEEEEEEEEEEEEEEEEnEnnmnmnn([10]
EEENE.
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7.4.

7.5.

In all questions of currency conversion, the conversion calculation shall
bemadeE s e EEEEEEEEEEEEEEEEEEEEEEEEEEEER
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEENE _EBN
EH . EEE N EEEEEEEEEEEEEEEEEEEEEEEEEEERm
EEEEEEEN.

All sums payable under this agreement are exclusive of any value
adde e EEEEEEEEEEEEEEEEEEEEEEEEENEEEN,
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEER
EEEEEEEN, EEEEEEEEEEEEEEEEEEENN.

Confidential Information

8.1.

8.2.

In respect of the Confidentia/ s s s e e e e e EEEEEEEN , EEEE
EEEEEEEEEEEEEEEEEEESEEEEEEEEEEENEN

811 wusehishestendeavoUrSE e e E EEEEEEEEEEEEEEN
EEEEEEEEEEEEEEEEEEEEEEEEEENENER,

8l1l2 EEEEEEEE,EEEN, EEEEEEEEEEEEEEEEER
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEER
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEER
EE[EmmEE.. . ]

8.1.3 EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEETSRm
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEETSRm
EEEEEEEEEEEER , EEEEEEEEEEEEEEEEEESR
EEEEEEEEEEEEEEENEN,

8l4 EEEEEEEEEEEEEEEEEEEEEEEEEEEN-EEHN
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEER
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEER
EEEEEEEEEEEEEEEEEEEEEEEEN-EEEN,;

8.15 EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEETSR
EEEEEEEEEEEEEEEEEEEEEEEE EEEEEESR
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEETSRm
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEETSRm
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEETSRm
u.

This paragraph does not apply to disclosure:

8.2.1 made by order of the court;
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8.3.

822 EEEEEEEEEEEEEEEEEEEEENEEEEEEEEEENER
EEEEEEEEEEEEEEEEEEEENEEEEEEENEEERN
EEEEEEEEEEENEEENENNEN,;

823 EEEEEEEEEEEEEEEEEEEEEEEEEEEEEENNER
EEEEEEEEEEEEEEEEEEEEENEEEEEEENEENER
EEEEEEEEENEEEENEN.

Intellectual Property

9.1.

9.2.

9.3.

9.4.

9.5.

9.6.

IIIIIIII[IIIIIIIIIIII]IIIIIIIIIIIIII
IIIIIIIIIIIIIIIIII[IIIIIIII]IIIIIIII;
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EEEEEEEEEEEEEEEN, EEEEEEESEEEEEEEEEEEN
EEEEE [ EEEEEEEEEEEN/EEEEEEEEEEEEEEEEN
EEEEEEEEEEEEEEEEEEEEESEESEEEEEEEEEEEER
EEm ]

10. No competition

11.

10.]. s EEEEEEEEEEEEEEEEEEEEESEEEEEEEEEEENERN
EEEEEEEEENEEEEEEEEEEEEEEN, EEEEEEEEENEN
EEEEEEEEEEEEEEEEEENEEN, EEEENEEEEENENN:

10,1.] mmE s, EEE N, EEEEEEEEENEEEEEEEEEEENERN
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEER
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEER
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEER
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEER
EEEEEEEEEEEENEN,;

10,1.2 mmEE,EEE N, EEEEEEEEEEEEEEEEEEEENERN
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEER
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEER
EEEEEEEEEEEENEN,;

101.3 s EEEEEEEEEEEEEEEEEEEEEEEEEEEENER
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEESRm
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEETSRm
EEEEEEEEEEEEEEEEEEEEEEEEEEEE.

10.2. s EEEEEEEEEEEEEEEEEEEEESEEEEEEEEEEEERN
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEENER
EEEEEEEEEENN.

Termination

1], s e EEEEEEEEEEEESEEEEEEEEN EEEEEEEEEER
B, EEEEEEEEEEEEEEEN EEEEEEEEEEEEEEENER
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEER
EEEEEEN,;
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12.

11.2.

11.3.

11.4.

EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEERm
EEEEEEEEEEEEEEEE 2 EEEEEEEEEEEEEEEEEER
N,

EEE N , EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEER
IIIIIIIIIIIIIIIIIIIII[IIIIIIIIIIIIII
IIIIIIIIIIIIII[7]IIIIIIIIIIIIIIIIIII
IIIIIIIIIIIIIIIII];

IIII,IIIIIIIIIIIIIIIIIIII(IIIIIIIIII
IIIIIIIIII)IIIIIIIIIIIIIIIIIIIIIIIII
EEEEEEN.

Miscellaneous matters

12.1.

12.2.

12.3.

12.4.
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12.5.

12.6.

12.7.

12.8.

12.9.

12.10.

It shall be deemed to have been delivered:

EEEEEEEEEEEEEEEEEEEEEEEEEEEEENEENR:
EEEE/2EEEEEEEEEENNN,;

EEEEEEEEEEEEEEEN-EEEEEEEEEEEEENEEN
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEENEN
EEEEE-EEEE . EEENZ2/EEEEEEEEEEEEEENEN
EEEEEEEN-EEEEEEEEEEEEEEEEEEENEEEEN
EEEEN. [ EEEEEEEEEEEEESEEEEEEEEEEEER
EEEEEEEEEN-EEEN . EEEEEEEEEEEEEEEN,
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEN
EEEEEEEN]
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12.11.

12.12.

12.13.

12.14.

EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEETSR
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEETSR
IIIIIIIIIIIIIIIIIIIIIIII,[IIIIIIIIII
IIIIIIIIIIIIIIIIIIIIIIIIIIIIII].

Signed by [personal name], duly authorised for the Association:

Witness to signhature: [Signature]
name: [Name]

Address: [Address]

Signed by [personal name], duly authorised for the Promoter:

Witness to sighature: [Signature]
name: [Name]

Address: [Address]
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Schedule 1: [name of Event, series or multiple events]
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Schedule 2: Details of tasks and payments [including dates
due]

[MEEEEEEEEEEEEEEEEEEE SN EEEEEEEEEEEEEEEEEEEER
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEENEEEEEENEEEEN
EEEEEEEN.]
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Schedule 3: Marketing and promotional plan

[ EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEER
BN, EEEEEEEESEEEEEEN EEEEEEEEEESEEEEEEEEEEEER
EEEEEEEEEEEEEEEEEEEEEEESEEEEEEEESEEEEEENEEER
EEEEEEN EEEEEEESEEEEEEESESEEEEEEEESEEEEEEENEN
seeen’2000eeeEenmnn ]
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Explanatory notes:

Promotion and publicity agreement: sport, concert or other event

Paragraph specific notes

Notes numbering refers to paragraph numbers.

1.

Definitions

We know nothing about your business, so we cannot provide you with defined
terms which precisely describe what you sell. By all means use the
find/replace functioninyourword proceSSO' s s e EEEEE EEE N . EEE N
EEEEEEEEEEEEEEEEEEEEEEEEEEEEN:

We use You decide to change to
Event Concert / Match / Game / Series /
Association Newcastle Dome / Bloggs Enterprises / Jane Smith (

EEEE)EEEN

But if you do change the defined word, make sure it applies to every use m
EEEEEEEEEEEEEEEEEENEE.

One of the problems we faced in drawing this document was in deciding what
events to cover. After analysis, it was clear to us that the legal framework and
the procedures you would need, were largely the same for many types of
event. We have thereforeproduced a s s s s e EEEEEE N EEEEEEER
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEERE
EEEEEN.

First, who are you? Are you a board of directors, an individual, a committee, a
local council? Whateveryou decide, s m s “sm e s eeeEEEEE®
EEEEN.

Next, what is your “Event”? Could it better be referred to as a concertora m m
EEEEEEEEEEEEEEEEEEEEEEEEEE’EEEEEEEEEEENN
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEER"?

Finally, what exactly do you want your promoter to do? What are the limits of
his authority? What do you want to hold back from his control. You probably
need to define certain specific task areas, as we have used “Concessionaire”,
‘EEsms’ EEEEEEEEEEEN.
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Interpretation

Leave these items in place unless there is a good reason to edit or remove.
Each of these items has been carefully considered s s s e e e e e e e mE ®
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEESR
. A EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEETRm
EEEEEN.

Basis of agreement

This paragraph prevents a party from later saying he was relying on some
other document or web site orwhatwassaid. f e s e e e e EEEEEEEER
EEEEEEEEEEEED EEEEEEEEEEEEEEEEEEEEN EEEEHRE
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEESE.

Terms of appointment

The terms of appointment are very important. Agree all aspects of the
structure in order to avoid future problems. YoucannOl s s s s e e e e m ®
EEEEEEEEEEEEEEEEEEEEEEEEE EEEEEEEEEEEEERm
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEERE
EEEN.

The most important point in this paragraph is the short list of exclusions. We
have provided examples. Some will not apply to you, but you may think of
othersto add to the list. Forexample,yOUs s e e e e e EEEEEEEEEEN
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEESR
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEESR
. A EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEETRm
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEN.

Promoter’s undertakings

This paragraph is intended to protectyourbrandand s s s s s s s s Em =®
EEEEEEEEEEEEEEEN . EEEEEEEERE.

Promoter’s marketing tasks

We have referred to a marketing plan. That will contain the detail of what is to
be done. Itislikelytobe a m e e e e EEEEEEEEEEEEEEEEEEEER
EEEEEEEEER . EEEEEEEEEEEEEEEEEEEEEEEE NEETHm
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEERN.
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10.

11.

12.

The text right here, in the document, is intended to provide the framework
within which the plan will elaborate. f s s e e e e s EEEEEEEEEEEEE
EEEEEEEl EEEEEEEEEEEEEEEEEEEEEEEEEEEEEERm
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEE.

The schedule should contain targets and milestoneS s s s s s e e EEE EE ®
EEEEEEEEEEEEEEEEEEE.

Payment procedure

We have provided a menu of possible pay structures. Some promoters will
offer you a description of their work and of how theywiSh e s s e e e e mm =
AN . EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEE.
IIII,IIIIIIIIIIIIIIIIIIIllllllllllllll.

Confidential Information

We have included this paragraph because a business has so many secrets m
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEETSRN
. A EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEETRmR
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEE‘EEEN
EEEEEEEN EEEEEEEEEEEEEEEENEEEEEEEN.

Intellectual Property

Few business managers appreciate just how muchIPisowned s s s e m m m
EEEEN EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEHE
EEEEEEEEEEEEEEEEEEEEEE . EEEEEEEEEEEEEESR
EEEEEEEEEEEEEEEEEEEE EEEEEEEEEEEEEEEE.

No competition

Often called “covenants in restraintof trade”. s s e e e e e EEEEEEEE N
EEEEEEEEEEEEEEEEEEEEEEEEEEED . EEEN EEEEETSRm
Al , EEEEEEEEEEEEEEEEEEEEEEED  EEEEEEEEEEEERm
EEENE.

Termination

The termination notice periods will reflect the difficultytO s s s s s s e s m ®
EEEEEEEEEEEEEEEEEEEEEEEED  EEEEEEEEEEEEERm
EEEEEEEEEEEEEEEEEEN . EEEEEEEEEEEEEEEEEERm
EEEEEEEEEEEEEEEEEEEEEEEEEEEEER.

Miscellaneous matters

A number of special points. We have identified each of these aSsa s m e m m =
EEEEEEEENR . EEEEEEEEEEEEEEEEEEEEEEEEEEEESR
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Schedule 1 [name of Event, series or multiple events]
List the details of the event.

Schedule 2 Details of tasks and payments [including dates due]

HeresetouttheexaCl e s e e e E EEEEEEEEEEEEEEENEEEEENER

Schedule 3 Marketing and promotional plan

These could be plans made by you or by the promoter, s s s e e e e e =
EEEE N EEEEEEEEEENEEEEEEEEEEEEEEEEEEEEEESR
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEETSR
. A EEEEEEEEEEEEEEEEEEEEEE  EEEEEEEEEEEEETSRm
EEEEEEEEERNR.

End of notes
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	The text right here, in the document, is intended to provide the framework within which the plan will elaborate. If ■ ■ ■ ■ ■ ■ ■ ■ ■ ■ ■ ■ ■ ■ ■ ■ ■ ■ ■ ■ ■ ■ ■ ■ ■ ■ ■ ■ , ■ ■ ■ ■ ■ ■ ■ ■ ■ ■ ■ ■ ■ ■ ■ ■ ■ ■ ■ ■ ■ ■ ■ ■ ■ ■ ■ ■ ■ ■ ■ ■ ■ ■ ■ ■ ■ ■ ■...
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